








National Programs

FCCLA national programs were developed to build and strengthen
students’ leadership skills.

o0 .
Career Connection A national program that
CAREER
|| guides young people to link their options and skills for
success in careers, families, and communities.
2 eapers Headers at Work A unit
% within Career Connection that moti-
vates students to prepare for career
success and recognizes FCCLA
members who create projects to strengthen leadership skills on the job.
[ X J
COMMUNITY Communil’y Service A national program that guides students to develop, plan,
carry out, and evaluate projects that improve the quality of life in their communities.

ACTS FACTS—Families Acting for Community Traffic Safety A national peer
education program through which young people strive to save lives through seat belt use,
safe driving habits, and sober driving.

Families Acting for
Community Traffic Safety

FAM“.IES Families First A national peer education program through which students gain a better
understanding of how families work and learn skills to become strong family members.

Japanese Exchange A unit within Families First where FOCLA

JAPANESE members are selected for scholarships to travel to Japan for 4 to 6 weeks
and live with a Japanese host family to experience the day-to-day life of
another country and its people.

",
\ .FINANGIAL FII‘IGI\CIGI Fitness A national peer education program that involves students teaching

other young people how to make, save, and spend money wisely.

POWER Power of One A national program that helps students find and use their personal power
by setting goals, working to achieve them, and enjoying their results.

STOP the Violence—Students Taking On Prevention A national peer
education program that empowers students with attitudes, skills, and resources to recognize,
report, and reduce youth violence.

73STOP

Students Taking On Prevention

@,
STUDE“T Student Body A national peer education program that helps students learn to eat right,
BODY be fit, and make healthy choices.

“ Dynamic Leadership Helps students learn about leadership; recognize the lifelong benefits
DYNAMIC of leadership skills; practice leadership skills through FCCLA involvement; and become strong
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LEADERSHIP leaders for families, careers, and communities through various national programs. °
°

°

Competitive Events
STAR STAR Events—Students Taking Action with Recognition

National competitive events in which members are recognized for proficiency and achievement
in chapter and individual projects, leadership skills, and career preparation.




i
8. Advertising, exhibits and sponsorship opportunities.

Lo shamsind
Enperienne

"
o

N

-71 (:: National Cluster Meeting Tabletop Exhibits

. ; November 13-15, 2009 ‘Washington, DC 1,100 Anticipated attendees
GREATNESS

November 20-22, 2009 Louisville, KY 4,600 Anticipated attendees
November 20-22, 2009 Salt Lake City, UT 1,300 Anticipated attendees
Benefits
e One complimentary registration

o  One skirted 6’ x 30” table, two chairs, and wastebasket
e Exhibit hours on Friday, 2:00 p.m. - 6:00 p.m. with overnight security
e Exhibit hours on Saturday, 9:00 a.m. - 2:00 p.m.

. Company listing and description in meeting program given to each attendee

e Direct exposure to thousands of FCCLA members from around the country including Family and Consumer
Sciences Educators, decision-makers, and students

e  Complimentary adviser attendance list provided following the meeting

e Opportunity to present a workshop

The undersigned hereby makes application for exhibit space at a 2009 FCCLA National Cluster Meeting. The acceptance of
this application shall be at the sole discretion of FCCLA, and upon acceptance this application becomes a contract.

Please check the meeting(s) you will attend. Workshop Opportunity

Workshops will be offered during exhibit hours on
O Washington, DC (November 13-15) Saturday. Proposals must be submitted online and
O Louisville, KY (November 20-22) include: title, description, and intended audience. For
O Salt Lake City, UT (November 20-22) more information, visit the FCCLA website.
Please complete the following as it should appear in the Exhibit Fee
printed meeting program.

$300 per meeting  x = $

# of meetings amount due

Company Name

Payment

Payment is required with this application. After October
15, 2009, a $50 late fee will be assessed. Cancellation of
exhibit space(s) prior to October 15, 2009 will incur a $50
Title processing fee. After that date, there will be no refunds.

Company Contact

O Check (Make check payable in U.S. currency to Family,
Address Career and Community Leaders of America or FCCLA)

O Credit (VISA or MasterCard)

City State Zip
Credit Card Number Exp. Date
Telephone
Name as it appears on card
Email
Signature
Web Addre
¢ ress Send application by October 15, 2009 with payment to:
FCCLA Exhibits
Lockbox Operations Dept. E
P.O. Box 718

Baltimore, MD 21203-0718

Family, Career and Community Leaders of America » 1910 Association Drive = Reston, VA 20191 » (703) 4764900 = (703 860-2713 Fax m wwawfeclaine.ong
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Benefits

e  Two complimentary conference registrations

July 4-8, 2010

8. Advertising, exhibits and sponsorship opportunities.

National Leadership Conference Exhibits

Hyatt Regency Chicago, IL 5,300 Anticipated attendees

e Pipe, drape, identification sign, one skirted 6’ x 30” table, two chairs, and wastebasket
e Exhibit hours on Monday, 3:00 p.m. - 8:00 p.m., Tuesday, 8:00 a.m. - 1:00 p.m., and Wednesday, 8:00 a.m. - 1:00 p.m.

. Overnight security

e Access to an exhibitor lounge

e  (Company listing and description in meeting program given to each attendee, additional opportunity to advertise
pany g p g prog g PP Yy

¢ Direct exposure to thousands of FCCLA members from around the country including Family and Consumer

Sciences Educators, decision-makers, and students

e Complimentary adviser attendance list provided following the conference

e Opportunity to present a workshop

The undersigned hereby makes application for exhibit space at the 2010 FCCLA National Leadership Conference. The
acceptance of this application shall be at the sole discretion of FCCLA, and upon acceptance this application becomes a

contract. The undersigned agrees to comply with, and be subject to, the terms and conditions, including without limitation

to the National Leadership Conference Exhibit Rules and Regulations, as well as those conditions under which exhibit space

at the Hyatt Regency Chicago, leased to FCCLA.

Please complete the following as it should appear in the
printed conference program.

Company Name

Company Contact

Title

Address

City State Zip

Telephone

Email

Web Address

Workshop Opportunity

Proposals must include: title, description, basic outline,
and intended audience. For more information about this
opportunity, visit the FCCLA website.

Exhibit Space

Reserve space by December 31, 2009 and save $100.
O 10°x10° Corner $H10  $1000

O 10°x 10’ Standard $950 $850

O 10’ x 20° Corner $1900  $1800

O 10’ x 20’ Standard $1750  $1650

Payment

A $250 deposit is required with this application. Final
payment is due May 1, 2010. After that date, a $50 late
fee will be assessed. Cancellation of exhibit space prior to
May 1, 2010 will incur a $50 processing fee. After that

date, there will be no refunds.

O Check (Make check payable in U.S. currency to Family,

Career and Community Leaders of America or FCCLA)

O Credit (VISA or MasterCard) Please charge my card:
O $250 deposit O Exhibit Fee in full $

Credit Card Number Exp. Date

Name as it appears on card

Signature

Send application by May 1, 2010 with payment to:
FCCLA Exhibits

Lockbox Operations Dept. E

P.O. Box 718

Baltimore, MD 21203-0718

Family, Career and Community Leaders of America » 1910 Association Drive = Reston, VA 20191 » (703) 4764900 = (703 860-2713 Fax m wwawfeclaine.ong
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Teen Times is the official FCCLA national magazine that is produced four times
during the school year and reaches nearly 220,000 FCCLA members and close to 7,000

advisers nationwide.

S
[

al

Ad Specifications

Full Page *8”Wx10.5" H Digital Files

1/2 Page Horizontal 8”Wx5.125" H e Quark Xpress 6.0, Adobe InDesign CS2 and press-
1/2 Page Vertical 3.375” Wx 10" H ready PDF files generated from Adobe Distiller are
1/3 Page Square 4.5” W x 4.625” H preferred.

1/6 Page Horizontal 4.625” W x 2.25” Graphics

1/6 Page Vertical 2.25” W x 4.625” H ° EPS format is preferred_

*Please add 0.25” on all sides for bleed.

Editorial Schedule

Issue Reservation Deadline Artwork Deadline
September/October June 1 July 1
November/December September 1 October 1
January/February November 1 December 1
March/April January 1 February 1

The undersigned hereby makes application for advertising space in Teen Times. The acceptance of this application shall be
at the sole discretion of FCCLA, and upon acceptance this application becomes a contract.

$5,000 $4,500 $3,000 $2,000 $1,000 $800
O September/October 2009

O Back Cover O Inside Cover O Full Page O 1/2 Page O 1/3 Page O 1/6 Page
O November/December 2009

O Back Cover O Inside Cover O Full Page O 1/2 Page O 1/3 Page O 1/6 Page
O January/February 2010

O Back Cover O Inside Cover O Full Page O 1/2 Page O 1/3 Page O 1/6 Page
O March/April 2010

[0 Back Cover [ Inside Cover O Full Page O 1/2 Page O 1/3 Page O 1/6 Page

Payment

Company Name O Credit (VISA or MasterCard)
Company Contact Credit Card Number Exp. Date
Title Name as it appears on card
Address Signature

O Check (Make check payable in U.S. currency to

City State Zip Family, Career and Community Leaders of America
or FCCLA)
Telephone Send application with payment to:
FCCLA Advertising
Lockbox Operations Dept. T
Email P.0. Box 718

Baltimore, MD 21203-0718

Web Address

Family, Career and Community Leaders of America » 1910 Association Drive = Reston, VA 20191 » (703) 4764900 = (703 860-2713 Fax m wwawfeclaine.ong
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m Si The Adviser and Chapter Mailing Advertising

The Adviser is a semi-annual publication that reaches nearly 7,000 Family and Consumer Sciences
teachers, FCCLA advisers, and university Family and Consumer Sciences Teacher Educators nationwide.

Ad Specifications
Full Page 7"Wx10"H Digital Files
1/2 Page 7"Wx4.875" H e Quark Xpress 6.0, Adobe InDesign CS2 and Press-
1/4 Page 3.375” Wx4.875” H ready PDF files generated from Adobe Distiller are
preferred.
Graphics

° EPS format is preferred.

Editorial Schedule

The Adviser Issue Reservation Deadline Artwork Deadline
Fall June 1 July 1
Winter November 1 December 1
Chapter Mailing Inserts Issue Reservation Deadline Insert Deadline
Fall July 1 August 1
Winter December 1 January 1

The undersigned hereby makes application for advertising space in The Adviser or Chapter Mailing. The acceptance of this
application shall be at the sole discretion of FCCLA, and upon acceptance this application becomes a contract.

The Adviser $2.,500 $1.500 $800 $500

[ Fall 2009 [ Back Cover O Full Page O 1/2 Page 0O 1/4 Page
O Winter 2010 O Back Cover O Full Page 0O 1/2 Page O 1/4 Page
Chapter Mailing Insert $1,500

O Fall 2009

O Winter 2010

Payment
Company Name O Credit (VISA or MasterCard)
Company Contact Credit Card Number Exp. Date
Title Name as it appears on card
Address Signature

O Check (Make check payable in U.S. currency to

City State Zip Family, Career and Community Leaders of America
or FCCLA)
Telephone Send application with payment to:
FCCLA Advertising
: Lockbox Operations Dept. T
Email P.0. Box 718

Baltimore, MD 21203-0718

Web Address

Family, Career and Community Leaders of America » 1910 Association Drive = Reston, VA 20191 » (703) 4764900 = (703 860-2713 Fax m wwawfeclaine.ong





